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Introduction
79 percent of business Enterprise video is a market experiencing tremendous change in terms of adoption,
executives use tvvo—vvay traffic growth, business-model evolution, and technology innovation. The Research

business video at least & Economics Praqice of Cisco’s Internet Business Solutions Qroup (IBSG) has
conducted extensive research and analysis to uncover key insights about the use

once a Week; and 50 of business video in U.S. enterprises. The Cisco IBSG Horizons enterprise video

percent use it daily_ study used an online research panel and focus groups to tap the experience of
479 enterprise executives from more than 20 industries. All of the respondents
held titles of director or above, 200 were line-of-business executives, and 279
were T executives. The findings were supplemented and validated by additional
secondary research and consultation with subject-matter experts. This paper offers
an overview of the top five insights.

Insight No. 1:
Executive Use of Business Video Is Already Mainstream

- 79 percent of business executives use two-way business video at least once a
week, and 50 percent use it daily.

- 76 percent of business executives watch one-way business videos at least
once a week, and 40 percent view them daily.

Insight No. 2:
Use of One-Way Business Video Is Growing
- 71 percent of business executives say they will increase their use of one-way

business video in the next two years, with 35 percent expecting their use to
increase significantly.

- The most popular use of one-way video is for education and training, listed
among the top three preferences by 48 percent of executives.
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62 percent of business
respondents watch
employee-created videos
at least weekly, with 33
percent doing so daily.

35 percent cited “security
concerns related to
business video” as a major
roadblock to adoption.

Insight No. 3:
For End Users, “Any-to-Any” Interoperability Is Paramount

- For business executives, the most important feature for one-way video is “the
ability to view, access, and manage video from any Internet-enabled device,
regardless of where the video was captured or recorded.”

- For business executives, the most important feature for two-way video is the
ability to hold video-conference calls with any party, including customers,
suppliers, and others outside the company.

Insight No. 4:
Employee-Created Video Is Gathering Steam

- 62 percent of business respondents watch employee-created videos at least

weekly, with 33 percent doing so daily.

- 93 percent of the executives who watch employee-created videos also
comment on, recommend, forward, or rate them.

- 82 percent of business executives record business videos. 64 percent of these

executives upload recorded videos to their company’s video-sharing portal.

Insight No. 5:
Network Limitations Inhibit Adoption

- Enterprise IT executives clearly understand that, from a technical perspective, it
is the network that is the primary roadblock to greater adoption of video in their

companies.

- 38 percent of IT executives agreed that “a large increase in video traffic would

negatively impact the delivery of other applications on our network.”

- 35 percent cited “security concerns related to business video” as a major
roadblock to adoption.

- One-third of IT executives stated, “Our current network infrastructure cannot
support the quality of service required for business video solutions.”

About Cisco IBSG Horizons

Horizons is a multimodal research and analysis program designed to identify
business transformation opportunities fueled by technology innovation. Horizons’
multimodal approach focuses on three core areas: (1) primary research such as

customer surveys, focus groups, and subject-matter-expert interviews; (2) in-depth

secondary research from market leaders and influencers; and (3) the application
of predictive analytics to garner insights about technology innovations and quantify
their impacts.
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More Information -2

Cisco Internet Business Solution Group (IBSG), the company’s global consultancy, helps CXOs from the world’s largest E!- E

public and private organizations solve critical business challenges. By connecting strategy, process, and technology, -

Cisco IBSG industry experts enable customers to turn visionary ideas into value. ﬁ
L

For further information about IBSG, visit http://www.cisco.com/ibsg E

Cisco IBSG Research & Economics Practice

The Cisco IBSG Research & Economics (R&E) Practice uniquely combines ongoing original research with in-depth financial analysis to produce
high-impact insights and thought leadership for the world’s largest public and private organizations. With resources on four continents, the R&E
Practice each year surveys tens of thousands of consumers and businesses around the world to explore cutting-edge trends and emerging
opportunities, and develops more than 100 executive-ready financial models on the business benefits of technology innovation. The team’s
custom research and financial analysis enable Cisco IBSG’s vertical consultants to deliver transformative business solutions across a broad

range of industries.

For further information about the Cisco IBSG Research & Economics Practice, visit http://www.cisco.com/go/ibsg/re
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