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CISCO POLICY 
	
  
	
  

NON-ENTITLEMENT TO CISCO WARRANTY AND SERVICE 
SUPPORT OF SECONDARY MARKET PRODUCTS 

	
  
	
  
	
  

INTRODUCTION 
This document describes the Cisco Systems® policy for supporting Cisco® products that fall within the category of “Secondary Market” 
products, as described herein. 

	
  
Cisco’s policy is intended to support and be consistent with other relevant Cisco policies and programs, including, but not limited to, those 
regarding: 

	
  
Cisco’s “Secondary Market/Special Pricing Abuse Guidelines” (see 

http://www.cisco.com/partner/WWChannels/products/g_market.shtml) 
Refurbished equipment (http://www.cisco.com/en/US/products/prod_warranties_listing.html) 
Cisco trademarks and copyright materials (http://www.cisco.com/en/US/about/ac50/ac47/request_forms.html) 
Software licensing (see http://www.cisco.com/warp/public/csc/refurb_equip_equipment/swlicense.html) 
Nongenuine, destroyed, stolen, and scrapped products (see http://www.cisco.com/en/US/products/prod_warranties_listing.html) 
Channel partner direct and indirect programs that authorize Cisco Channel Partners to sell legitimate and genuine Cisco 

products and services (http://www.cisco.com/en/US/partners/pr11/index.shtml) 
Third-party components (http://www.cisco.com/en/US/products/prod_warranties_listing.html) 
All other Cisco policies referred to in this document. 

	
  

A.   Scope: 
This policy for the support of secondary market products applies globally. 

	
  
	
  

B.   Policy Definitions: 
1. “Secondary Market Product(s)” means new or used Cisco products that are sourced and/or sold outside Cisco’s Authorized Channels 

Network. 
	
  

2. “Authorized Channel Network” includes: 
	
  

1. Cisco sales directly to End User Customers; 
	
  

2. Cisco sales to Cisco Channel Partners (who sell directly to End User Customers, or within the European Economic Area (EEA) 
also to other Cisco Channel Partners or Distributors); and 

	
  
3. Cisco Distributors (who sell to Cisco Channel Partners who resell to End User Customers, or within the EEA also to other Cisco 

Channel Partners or Distributors) where the purchasers of such product are within the contractually agreed territories for the 
Cisco Channel Partner or Distributor in question. 

	
  
Note: For Cisco Channel Partners in the EEA, this includes sales to parties within all the EEA. 

	
  
3. “Cisco Channel Partners” means the Cisco Registered, Certified (Gold, Silver, Premier), and Specialized Partners authorized by Cisco 

to resell Cisco Equipment in the territory in which the End User is located, as published on the Cisco Partner Locator, at the following 
URL: http://tools.cisco.com/WWChannels/LOCATR/jsp/partner_locator.jsp, as updated from time to time by Cisco. 
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4. “Cisco Distributors” means Cisco Distributors, Distribution Partners, or Authorized Distributors authorized by Cisco to resell Cisco 
Equipment in the territory in which the End User is located, as published on the Cisco Distributor Locator, at the following URL: 
http://tools.cisco.com/WWChannels/LOCATR/jsp/distributor_locator.jsp, as updated from time to time by Cisco. 

	
  
5. “End User Customer” means the business entity identified by the party placing the applicable purchase order with Cisco as the initial 

end user of the Cisco Product in question. 

	
  
C.   Policy 

1. Services. For Secondary Market Products to become eligible for Cisco support services, Cisco requires that an inspection of such 
Secondary Market Products (per Cisco’s inspection program) is carried out, that the equipment passes said inspection, and that 
appropriate proof is provided to Cisco showing that the appropriate software license fees have been paid for the said Secondary 
Market Products (or that payment is made for such licenses if no prior payment has been made) by or on behalf of the end user who 
will be using the Secondary Market Products in question. Other fees, such as those for reinstatement of services, may also apply. 

	
  
2. Refurbished Equipment. Cisco does not authorize or endorse any third party to refurbish Secondary Market Products. However, Cisco 

does offer refurbished products for sale through the Cisco Authorized Refurbished Equipment Program. Information about the 
program is available at: http://www.cisco.com/en/US/ordering/or6/or17/order_refurbished_equipment_program_description.html 
Information about Cisco’s software licensing policy is available at: 
http://www.cisco.com/en/US/ordering/or6/or17/order_refurbished_equipment_software_transfer_and_licensing_overview.html. 

	
  
3. Inspection Fees. Contact your local Cisco service account representative for more information about Cisco’s inspection fees and 

process. 

	
  
D.   Policy Implications 

1. Any Secondary Market Product is ineligible for any kind of Cisco service support unless it becomes eligible through inspection, 
licensing, and other applicable processes.  Furthermore, Cisco reserves the right to terminate or deny service coverage if it 
determines that product was purchased outside of Cisco's authorized channel. 

	
  
2. Cisco assumes no obligation or liability for Secondary Market Products, except as detailed in service contracts written after such 

products have been inspected and appropriate software licenses have been purchased. 
	
  

Cisco may (a) invoice the customer for the then-current list price for the genuine Cisco replacement product; and (b) pursue other available 
actions, up to, and including, termination of the customer’s support contract when: 

	
  
(i) a customer receives a replacement product from Cisco and 

	
  
(ii) returns to Cisco an ineligible Secondary Market Product (one that has not been inspected or correctly licensed) instead of the actual 
defective Cisco product for which the advanced replacement product was provided. 

	
  
3. Cisco encourages customers to check the source and quality of the products they purchase, in order to reduce risks associated with 

using such Secondary Market Products in their networks (that is, unknown origin may mean unknown quality and hence unknown 
risks). In addition, Cisco encourages customers to check eligibility of Secondary Market Products for Cisco support and the validity of 
the applicable software licenses for those products. 
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Corporate Headquarters 

Cisco Systems, Inc. 
170 West Tasman Drive 
San Jose, CA 95134-1706 
USA www.cisco.com 
Tel: 408 526-4000 

800 553-NETS (6387) 
Fax: 408 526-4100 

European Headquarters 
Cisco Systems International BV 
Haarlerbergpark 
Haarlerbergweg 13-19 
1101 CH Amsterdam 
The Netherlands 
www-europe.cisco.com 
Tel: 31 0 20 357 1000 
Fax: 31 0 20 357 1100 

Americas Headquarters 
Cisco Systems, Inc. 
170 West Tasman Drive 
San Jose, CA 95134-1706 
USA www.cisco.com 
Tel: 408 526-7660 
Fax: 408 527-0883 

Asia Pacific Headquarters 
Cisco Systems, Inc. 
Capital Tower 
168 Robinson Road 
#22-01 to #29-01 
Singapore 068912 
www.cisco.com 
Tel: +65 6317 7777 
Fax: +65 6317 7799 

	
  
Cisco Systems has more than 200 offices in the following countries and regions. Addresses, phone numbers, and fax numbers are listed on 

the Cisco Web site at www.cisco.com/go/offices. 
	
  

Argentina • Australia • Austria • Belgium • Brazil • Bulgaria • Canada • Chile • China PRC • Colombia • Costa Rica • Croatia • Czech Republic 
Denmark • Dubai, UAE • Finland • France • Germany • Greece • Hong Kong SAR • Hungary • India • Indonesia • Ireland • Israel • Italy • Japan 
Korea • Luxembourg • Malaysia • Mexico • The Netherlands • New Zealand • Norway • Peru • Philippines • Poland • Portugal • Puerto Rico 
Romania • Russia • Saudi Arabia • Scotland • Singapore • Slovakia • Slovenia • South Africa • Spain • Sweden • Switzerland • Taiwan • 
Thailand • Turkey • Ukraine • United Kingdom • United States • Venezuela • Vietnam • Zimbabwe 
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